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Company.

1.1 ABOUT



1.1 COMPANY
ABOUT

We are building an Al payment
layer, that looks like a neo-bank.
It's Al Money.

TECHNOLOGICAL FUTURISTIC AI-DRIVEN
HELPFUL INNOVATIVE SMART SUPPORTIVE
RELIABLE
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Total balance

51,9803

+®+ 8494.30 BUBU

© o & |

Send Recieve Statements

Transaction All accounts
history 2

- $12442

$ 1 87.54 . £19341:95




2.1 IDEA



2.1 CONCEPT

Our goalisn’t just to make
finance better. It’'sto
make it run itself.
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3.1

LOGO DESIGN
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3.2

THE BUBURUZA LOGO FEATURES A STRIKING
BLACK AND WHITE DESIGN THAT CONVEYS A
SENSE OF SERIOUSNESS AND AUTHORITY. THE
LOGOMARK, A BOLD AND INTIMIDATING
SYMBOL, STANDS OUT PROMINENTLY ALONGSIDE
THE BANK'S NAME. IT'S ESSENTIAL TO
MAINTAIN THE INTEGRITY OF THE NAME IN
ALL WRITTEN MATERIALS, ENSURING THAT
'BUBURUZA" IS PRESENTED WITH THE SAME
LEVEL OF GRAVITAS AS THE LOGO ITSELF.

LOGO DESIGN
ANATOMY
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3.3 LOGO DESIGN
APP ICON
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THE LOGO SYMBOL IS USED AS AN | AR
APPLICATION ICON. L S
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3.4

« DO NOT USE COLOR COMBINATIONS THAT
IMPAIR THE READABILITY OF THE LOGO.

« DO NOT STYLIZE THE LOGO BY ADDING
SHADOWS, OUTLINES, OR OTHER EFFECTS.

« DO NOT ALTER THE LOGO BY STRETCHING OR
DISTORTING ITS PROPORTIONS.

« DO NOT USE DIFFERENT COLORS FOR THE
LOGOMARK AND TEXT.

LOGO DESIGN
DONT'S

Buburuza

O
°..* Buburuza



Color system.

4.1 PRIMARY PALETTE



4.1

OUR MAIN COLOR PALETTE FEATURES SOFT
CREAMY WHITES, DEEP BLACKS, AND VIBRANT
RED-PINK GRADIENTS.

WHITE IS USED AS THE MAIN BACKGROUND
COLOR, CREATING AN AIRY AND CLEAR
FEELING.

BLACK IS THE PRIMARY COLOR FOR TEXT AND
BUTTONS.

WE USE THESE RED-PINK GRADIENTS TO DRAW
A PARALLEL WITH THE STRIKING COLORS OF
THE LADYBUG.

White

FEEEFF
2b5 255 255

OFOFOF
15815815

COLOR SYSTEM
PRIMARY PALETTE

Grey

% F3F3F3
| 243 243 243

Red-Pink Gradient

Red FF0202
Pink FFADC7




Typography.

5.1 HEADING
5.2 BODY
5.3 SYMBOLS



5.1

TYPOGRAPHY

Neue Haas Grotesk
Display Pro.

OUTLINES: MEDIUM

> BUY LICENSE

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890 @#%$7%"&*,;/{3[1()?!


https://contrastfoundry.com/typeface/cofo-sans

5.2 TYPOGRAPHY
BODY

IBM PLEX MONO IS USED FOR BODY

TEXT, ENSURING READABILITY AND EASE X
OF READING.

Mono.

OUTLINES: REGULAR, MEDIUM

ABCDEFGHI JKLMNOPQRSTUVIWXYZ
09 ABCDEFGHIJKLMNOPQRSTUVIWXYZ
o ® 1234567890 ! @S "% &, ; /3 [1()?!



5.3

IN OUR TYPOGRAPHY STYLE, SYMBOLS PLAY A
CRUCIAL ROLE IN CONVEYING BRANDING. BY
INCORPORATING UNIQUE ICONS AND LOGOS, WE
CREATE A VISUAL IDENTITY THAT RESONATES WITH
OUR AUDIENCE. THESE SYMBOLS NOT ONLY ENHANCE
THE AESTHETIC APPEAL BUT ALSO REINFORCE THE
BRAND MESSAGE, MAKING IT INSTANTLY
RECOGNIZABLE. WHETHER IT'S A BOLD EMBLEM OR
A SUBTLE WATERMARK, EACH SYMBOL IS
THOUGHTFULLY DESIGNED TO REFLECT THE ESSENCE
OF THE BRAND, ENSURING CONSISTENCY ACROSS
ALL PLATFORMS.

TYPOGRAPHY
EXAMPLE WITH SYMBOLS

Risk CoveZ’age
For High-Velue
Users.




Graphic methods.

6.1 CARDS
6.2 GRADIENTS
6.3 CHARTS, SYMBOLS ETC.



6.1 GRAPHIC METHODS
CARDS

ONE OF THE MAIN GRAPHIC METHODS IS CARDS
WITH STRONGLY ROUNDED CORNERS.
THE CARDS ALLOW FOR BETTER STRUCTURING OF

INFORMATION.
Sign up and verify
o w inunder 2 minutes
W %I i LR T AL FED AT TR S
Practice?
ractice”
O ® O
o0



6.2

WE INCORPORATE GRADIENTS IN OUR DESIGN
TO CREATE A SENSE OF DEPTH AND
DIMENSION. GRADIENTS ADD VISUAL INTEREST
AND CAN EVOKE EMOTIONS, MAKING OUR
INTERFACES MORE ENGAGING. THEY HELP TO
GUIDE THE USER'S EYE AND CAN ENHANCE THE
OVERALL AESTHETIC APPEAL OF OUR
PRODUCTS. BY BLENDING COLORS SMOOTHLY,
GRADIENTS ALSO CONTRIBUTE TO A MODERN
AND DYNAMIC LOOK, SETTING OUR DESIGNS
APART FROM FLAT, STATIC VISUALS.

GRAPHIC METHODS
GRADIENTS

otal balance

$1 ,98032 .

+%: 8494.30 BUBU

Invite a friend and

Stablecoin wallets

HOLD AND TRANSFER SYNTHETIC CURRENCIES
WITH REAL UTILITY.

QR-code payments Smartyield

FRICTIONLESS TRANSACTIONS IN STORES AI-AUTOMATED STAKING, PORTFOLIO
AND ACROSS APPS. ROUTING, AND LIQUIDITY TOOLS.

’

Fast cross-border transfers

SETTLE FUNDS ACROSS CONTINENTS IN
SECONDS.

\

e

Virtual & Physical cards

SPEND ANYWHERE, WITH BUILT-IN
ANALYTICS AND CASHBACK.

=

Crypto on/off-ramps

LOCAL CASH IN/OUT FLOWS OPTIMIZED FOR
MOBILE-FIRST REGIONS



6.3

CHARTS, SYMBOLS, AND SHARP ICONS PLAY A
CRUCIAL ROLE IN OUR DESIGN, MAKING OUR
BRAND FEEL MORE DIGITAL AND
OTHERWORLDLY, MUCH LIKE A STARSHIP.
THESE VISUAL ELEMENTS NOT ONLY ENHANCE
OUR COMMUNICATION BUT ALSO CREATE A
FUTURISTIC AESTHETIC THAT RESONATES WITH
THE TECH-SAVVY AUDIENCE IN THE FINANCIAL
SECTOR.

GRAPHIC METHODS
CHARTS, SYMBOLS, SHARP ICONS,

TLLUSTRATIONS

@ Hit | am your personal Ai assistant. How
can | help you?

Hil | want to openacrypto wallet through your
app. Canyou helpme with that?

@ Yes, sure! Before we proceed, have you
reviewed the risks associated with
cryptocurrency transactions?

Yes, |'ve read about it, but [m not sure how fo
start. What do/ need'to do?

Q First, you'll need to enable the crypto
feature in your app. Go to "Settings,” then
"Digital Wallet," and select "Activate
Crypto." After that, we'll need identity

verification.

Okay, I've opened that section. It's asking for
my IDand a selfie. Is this normal?

8 Yes, sure! Before we proceed, have you
reviewed the risks associated with
cryptocurrency transactions?

[Ask me something...

+




Photostyle.

7.1 MOOD PHOTOS: DO'S
7.2 MOOD PHOTOS: DONT'S



7.1

OUR PHOTOSTYLE EMBRACES AN EERIE AND
OTHERWORLDLY AESTHETIC, UTILIZING BLURRED
IMAGES AND VARIOUS MASKS TO CREATE A SENSE
OF ALIEN STRANGENESS. THE VISUALS FEATURE
UNSETTLING FIGURES IN DISTORTED
ENVIRONMENTS, WHERE THE BACKGROUNDS FADE
INTO OBSCURITY, HEIGHTENING THE UNSETTLING
ATMOSPHERE. THE LIGHTING IS DELIBERATELY
HARSH AND UNEVEN, CASTING SHADOWS THAT
ENHANCE THE CREEPY AND SURREAL MOOD.

PHOTOSTYLE
MOOD PHOTOS: DO'S
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7.2 PHOTOSTYLE
MOOD PHOTOS: DONT'S

THESE GUIDELINES PROVIDE A STARTING POINT
FOR CREATING PHOTOGRAPHY ASSETS. THEY'RE
NOT STRICT RULES OR A COMPLETE SET, BUT
CONSIDERATIONS TO KEEP IN MIND WHEN
CAPTURING IMAGES FOR PRINT OR DIGITAL USE.

PPS @ Avoid pictures without people and abstract ones @ Avoid black-and-white photos or heavily edited images



8.1 MOBILE GRID
8.2 DESKTOP GRID
8.3 ICONS



8.2

WIDTH: 375 PX

2 COLUMNS

TYPE: STRETCH
WIDTH: AUTO
MARGIN: 16 PX
GUTTER: 12 PX

WEB
MOBILE

GRID

'.-.-: Buburuza 6 X o

YOUR Al CARD, BUILT FOR
CRYPTO + FIAT.

Buburuza

ACTIVATE CARD

SPEND GLOBALLY. SETTLE FLEXIELY. NO

PAPERWORK. NO DELAYS. IN PARTNERSHIP WITH
EA _— AT
WORKS IN L IAT, AND STABLECOI

L IN ONE PLATFOR

e
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8.3

WIDTH:

1440 PX

12 COLUMNS

TYPE:
WIDTH:

MARGIN:
GUTTER:

STRETCH
AUTO
124 PX
24 PX

Tzo

WEB

DESKTOP GRID

®
%> Buburuza

buburuza.com

YOUR AL CARD, BUILT FOR

CRYPTO +

Buburuza
& Cad.

FIAT.

" ACTIVATE YOUR CARD NOW

SPEND GLOBALLY. SETTLE FLEXIBLY. NO PAPERWORK. NO
DELAYS. IN PARTNERSHIP WITH REAP AN AI-MANAGED,

BORDERLESS CARD THAT WORKS IN USD, HKD, FIAT,
ALL

STABLECOINS

IN ONE PLATFORM.

AND
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8.4

ON THE SITE WE USE STYLISTICALLY SIMPLE
FLAT ICONS THAT HELP TO NAVIGATE THE
USER THROUGH THE PAGES OF THE SITE.

WEB
ICONS
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Debit card.

9.1 DESIGN



10.1

DEBIT CARD
DESIGN

THE BUBURUZA CARD SHOWCASES A
VIBRANT ARRAY OF COLORS WHILE
MAINTAINING CLARITY. YOU CAN ALWAYS

CUSTOMIZE YOUR CARD THE WAY YOU
LIKE.




